arinendnaialy

iy

mﬁ,ﬁ =T An ¢20)

1.4%

%

ﬁ 97 oboa.e/ Y& ®

fa  aptumelulagnszaaunanaunmsatanszds

puiaatumaluladwssaemndinavnsainnseds leiivilidei 99 sooo/wero
atiuil @ fquisu beve lausirnmwsinguileinguszasiniindn @Uulnl na. beve)
TagléFunseyionanmanitun Tunisuszauadeil </oeoe atufl ox Wwsy bese eld
#1TUIANNARAARBIINUNNINTFUMANEgR TN TUTUUTAlYluAv Inasnanvesananty
Wy

[

dninauddannsgnsanisaaufine Inemans Ideuasuinnssy veudalivnsiuin
ANENTINNITNIRIFIUNTEANANWIlARDITLEITIWIT Frlndinann drudenndsaniuLnae
WINTFIUNENANTILAUUTYNINT WA bEER LAYNTIUNINTTIUANIATEAUDAUANYILUIYIF

WA bedo WaTuh ob NSNHIAN b&oe

FJawdwniensiu wieudlduuuenarsiminnmsinguiainguszaianiaivdn
Y I @ 2y

NBWNTLAUAMNINNITIANITANYTEAUDALANY
NENARAULATUTITIUHADANAN Y

WA oo ome Epob

gﬂ YN msad"‘\mr? o



=
{

¥ driinnuddansgnsanisgaudne
w Weneans IWeuazuinnTiy

mnanULd I MAngmsinATuABaRdas
ANUTININTTIUVANENSTEAURANANY

S8 U eeererverernne 1 ?nﬂzssﬁfw\{q.

--------

wangAsIvI M MEBINUNDINUTLEIANIINITN
(auulva w.a. 2565)

AMIYINTEN
AzAaUAEns
an1Uuwaluladnszaouna NN TaIANIEUs




1 w dninauudansznsngaudne
' Inenaens IWouaruinngsu
aTRasULA I mENgRsiinIguABAAGEY
L7 = . ¥ as W 4
PANFANIAYIN (Minor Pragram)i7iu1esg umangniseaugaaing
U
' ) -
dotud 1.2.00. 2565 i

................ ARSI EIISRERIINReRIIIereueeedenTsTseRnS

druuArInig AuzRaUAEns

AIATVINTEN

= <&
Wil 1 dayanaly

d ot =
1.1 Yanangnsiviln
e d s 3 -
(nmwiney) : mwdanguive TngussasAmeinaa

(N8N ; English for Professional Purposes

1.2 gULUUYRmMANgAs
M wéngmsund
[] wdngmsurunand

Al
L] néngasdamsanuiluntunlneg
M vdngnsdansfinwidununineussme (GEynmm).. M0N0, e

13 donunmyamdngnsuaznisiiansaneulif/iiureunangns
TpRansannaunsedlagnnensINNTaNInNg A3 ..3../..2565........

A o A =

WI9YUN......29. . feu.. JUIAL.... WA, .....2565.......
TaSunseulfd/iureundngasainaniaandulunmsussyuadad ..4..../.. 2565.......
A o o a

WU, 19...... LFOU. LUWEY...... WA, ......2565.......

SuldsauanianisAneg i 1 Un1sAnwn 2565

d

1.4 %9 uwana 21915865 URnvaULASING

U
=

1. 8137138 A5.0AYY YUY

@ e a

fsfim nedanw AuzAaumans

Bwa atinuch.pi@kmitlacth  Ins. 0961536924
2. 599ANERT1A15E Whing Tanaa

&afim aAdvnnw azAaumans

fa porntip.wa@kmitlac.th 1ns. 0816588224
3. 919138 M3.Usvn niwdnaavwl

dafim medvaw AusAaueans

lwa pramarn.su@kmitl.ac.th 3. 0616321429
4. 91915803 330 IWYAL

fafim nAdvnnwn augRalmanas

wingmsivin mudinguiteTagusvasdmedndn angfavmans



WemEns J9uuaruInnTIy
nIRARULATIMANgNsITNnsEIuaRnARRY

[

AN INTTIUVANENTSEAUGANANY

m@ dninauddansensrmgaudne
5

8wa duangporn ja@kmitl.ac.th Tns. 081256
5. 919368 98I

dafip MATINYT AusRalaans

?}Lllﬁ atichat.ru@kmitl.ac.th I‘Vl‘i. 0813758 32&@5&“1?! ......... 12””2565{&{\ ..........

1.5  dnuiidan1siteunsaeu
M aodumealulagnszasundndnummsaansy

s

ARG TR

L aondumalulagwszaeundidnammsaanszds Gnenungunsionsgaudng)
TV S OO

1.6  AuduUAvaidAne

o o

1) frdednuludulii 2-a yondngesluaniiu iy infnwidddnwlundnges

1.7  SulunAnwnenaunsAne 2565

AT 2 YoYRRNITURINANEAS

2.1 NANNSUALIAANG

finwgdunarnsdemnduinuedidylunislifiauaznisvianilugatagiuiidunds
lustnuynsiFeusluanssudl 21 (The 21% Century Skills) Fujaumsianvinvensdeans uay
anumszninluanuaInvatenIn vk TausTsn Weladvadednanmmineinsuysdlulan
Uagltu

AMAdunw anzAalmand aszuilndernudrdguesniwsingulugiugiduniv
unneAdadunisdiléifunisinans (Lingua Franca) lunis@inded sansseninadfidiawaul
(Native Language) fin4fiu u,azLfJummc?\’mmwmmﬂqmamﬂﬁuﬁ&TmmsLL'sdmuﬁmmsn?iaaﬁ
Medangule %‘q'l,pﬁ'ﬁ'ﬁuu'mé’ﬂqmﬁm‘[wmwwé’anqmﬁaﬁ‘mqﬂsxmﬁmﬁm%w*ﬁu iiedaaduly
iinfnwdanudaruannsafuawsngulussiugs Ssaansaifieulalndifseiusesu B2 fa C1
AIUNSOUNIATTIUAINAINISAN AT INguuelsinalung uanning sy ¥Ta Common
European Framework of Reference for Languages (CEFR) W an1sUsEnaue g W wazaulsn
UszgndldanuidnanlumsufoRnuluamagaamnssusng q lieg1sdussansam tieidng
mnduanasazdaudunaiiieddan (Global Citizen) Fosiivinurlunisdeansnindingulae
ansaldnmssnguiefiinulunirgramnssusin q uazaansasdevasgsyivanaseluls

WaNgRTITImN MwSannuieingUseamandn anzAalmans



mnmaur’h wangnsuiiung NS UADAAADY
) MUY mmﬁmaﬂmﬁqumﬂJmm:m

v W )
1. ansadenlssrnug Wiy nqufnvimanianuadingy uarIpus i Y ?JS §Ja

mi“d‘isﬂaum‘ddw'l,umﬂ'qmamﬂﬁuﬁi'm . & L1000 /FPPRPRRIN ST 008, 1 T 4% ) W - ——

2. anunsavszyndldesdanuintusingugnisujiAnuluningaaimnssusig 4 agradu
SEUULAERLNZAURINUIUN '

3. gunsoldnundingusziugaiedeanslunisusznauendnlunipgramnssusig 4
Ippgnadiusedndam

4. a'lmimlwqﬂﬁ'L"u’ﬁ’wzmsﬁ"amﬁmma"mqmzﬁuqamemﬂiuiaﬁmsaummﬁaﬁmm
nszvIuMSuLasfinysEavs mwlunisyihauldegavanyay

= ar
2.2 HANSLEIBUSNANAN

2.3 laseairmangasuazsned v
2.3.1 Taseadandngns (Erunumbefinsudediidesndt 15 wiiefi)

UUINIYIVIAU 3 wienn
RUINIVNADN 12 UULNNA

591 15 8N

2.3.2 51899
UUIAIVIVIAY 3 RUIWAA

P GRL G 5987391 wuqena
16016179 | EFFECTIVE ENGLISH COMMUNICATION IN THE WORKPLACE 3 (3-0-6)

a = = = [l =
RUINIVILADN LADNLITUY 12 NUUNH

WAV 5187370 : e
16016104 | ENGLISH LISTENING AND SPEAKING FOR PROFESSIONAL 3 (3-0-6)
PRESENTATION AND DISCUSSION
16016105 | SPEECH COMMUNICATION 3 (3-0-6)
16016118 | INTERCULTURAL COMMUNICATION 3 (3-0-6)
16016123 | ENGLISH FOR MANAGEMENT 3 (3-0-6)
16016124 | ENGLISH FOR MARKETING 3 (3-0-6)
16016128 | ENGLISH FOR AIRLINE BUSINESS 3 (3-0-6)
16016129 | ENGLISH FOR FOOD SERVICE INDUSTRY 3 (3-0-6)
16016130 | ENGLISH FOR ENTREPRENEURS 3 (3-0-6)
16016131 | ENGLISH FOR PUBLIC RELATIONS 3 (3-0-6)
16016133 | ENGLISH IN DIGITAL MEDIA ' 3 (3-0-6)
16016138 | TRANSLATION FOR PROFESSIONAL PURPOSES 3 (3-0-6)
16016141 | TRANSLATION IN ENTERTAINMENT MEDIA 3 (3-0-6)
16016155 | GLOBAL ENGLISHES 3 (3-0-6)

o = ar o o g = = =
wangnsiviln nMwdangquiieTaguszasinieindn angfamans




’% o L7 L

wU aunuddaaNIENTINISeNAnY
a MenFans Neuazuianssy
ASIADULL 5(-;’;"1:*.59%7 Tl FIUADAARDY

FIULNEIG ’ISU’I"‘ ‘;'ﬂﬂuﬂﬂﬁ"‘]qu(‘m a1 Fas )

TV ETORTIRLIIY

e GRL 37837 “vd 1900 AcgMtn g
LL"-JE_."-J HiToeseeetoedve . Al A il o) %L‘g‘l
16016168 | ENGLISH FOR SCIENCE AND TECHNOLOGY 3 (308)
16016180 | INTERNATIONAL WORKPLACE COMMUNICATION 3 (3-0-6)
16016181 | PROFESSIONAL PRESENTATION 3 (3-0-6)

233 waun1sAnen (fedud ToyadiediiuunusuniiSey eniinsuiu JAYUM AN L)
MAnIsAnET 1

SPAIVI S18799%1 YLD
16016179 | EFFECTIVE ENGLISH COMMUNICATION IN THE WORKPLACE 3 (3-0-6)
Jyndan 3 (3-0-6)

A1ANISANYINA 2

SWaE3YN | S7831 | wiaefn
A nan 3 (3-0-6)
e aen 3 (3-0-6)

AANISANWYIN 3

SV GRk 5187397 NUWNA
Aaon 3 (3-0-6)

2 P & ol a ¢ = a = A a oA
vanewn: Tunsdlfinfnendudn 4 danudssasiazameailou ansoameilouEoudinisiben
= =Y =i, A = 4 ‘ﬁl v 1 =Y 1 =Y = =
3 1 U9 1 manisfnend 2 Welvndleinasu 15 wiedsniglu 1 UnmsAnw

wingnvin awdinguieingUszasAmanin auzfadmans




2.3.4 WHUNNIINTEABAMUTURAYOUIINNANTITEUF AN Teg 51830

a a
VDIV

= £%
NaNI3LI8UY

ANANIY

T
=

2

3

16016179

EFFECTIVE ENGLISH COMMUNICATION IN THE WORKPLACE

o~

O

o+

16016104

ENGLISH LISTENING AND SPEAKING FOR PROFESSIONAL
PRESENTATION AND DISCUSSION

16016105

SPEECH COMMUNICATION

16016118

INTERCULTURAL COMMUNICATION

16016123

ENGLISH FOR MANAGEMENT

16016124

ENGLISH FOR MARKETING

16016128

ENGLISH FOR AIRLINE BUSINESS

16016129

ENGLISH FOR FOOD SERVICE INDUSTRY

16016130

ENGLISH FOR ENTREPRENEURS

16016131

ENGLISH FOR PUBLIC RELATIONS

16016133

ENGLISH IN DIGITAL MEDIA

16016138

TRANSLATION FOR PROFESSIONAL PURPOSES

16016141

TRANSLATION IN ENTERTAINMENT MEDIA

16016155

GLOBAL ENGLISHES

16016168

ENGLISH FOR SCIENCE AND TECHNOLOGY

16016180

INTERNATIONAL WORKPLACE COMMUNICATION

16016181

PROFESSIONAL PRESENTATION
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16016179 msdeansnwdangulufiviiaiuesediuseansan 3 (3-0-6)
EFFECTIVE ENGLISH COMMUNICATION IN THE WORKPLACE
tadunew  : Lidl
PREREQUISITE : NONE
ﬂ'@umﬁﬂwzLLazﬂaqmém'i?{aa’l'immﬁaﬂqw ﬁgﬂugﬂLLuummwijazmML%u
sufensdeansszniteyarafuifiousinaunazgnilagsnuromnansdeansiuguuuusing 4
Development of communicative skills and strategies for both oral and written
communication, including interpersonal communication with colleagues and clients via

different channels

16016104 nsflawaznsamendsngudmiumsiauauaved Unelunuendn 3(3-0:6)

ENGLISH LISTENING AND SPEAKING FOR PROFESSIONAL PRESENTATION AND

DISCUSSION

Wannvinueuaznag ns nsilauaznsnadlaus Wauinwen15ed Useussiue i 4
Tufivho Tnesjasfumsil aflsmsthiausuazmsefumed tunuo gl ed Ulsmudfguasneazid o
sfgmﬁu’qajmﬁumsﬁﬂﬁ'n,auaﬂuifmqﬂﬂaLLaziflsJﬂzju nseAuTeUsduen 4 luruen@n Anwviddw dunu
mwd Itlunstiaueuazed Use vdnmstiauenasy mMaes e lasinisiiaus msldviinig
miatevenglseeadiusyAvam nslitnides maaum newResfmmusedney nswelideyaney
ndulasTolEBIUEANNSNIALBHATY TR TN e lunsed Uneuarunumnseduselugmieite
AR waeiunseiuse

Development of listening and English oral presentation skills and strategies in the
workplace, including practice in discussing various topics of work focusing on practice listening to the job-
related presentations and discussions to identify the main ideas and specific details; practice in the delivery
of individual and group presentations and discussions on job-related topics including the study of
vocabulary, language expressions, principles of English oral presentation, the preparation of scripts, the use
of body language, the effective delivery, the use of voice, the use of eye-contact, the preparation for Q&A
sessions; practice in giving peer feedback and suggestions for the improvement of presentation; practice in

discussion skills and the roles in the discussion forum as a listener, a speaker, and a moderator.
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SPEECH COMMUNICATION
simuin1snalui gy duniwissngulasy aiun1s@nwiguuuugunsnali
wanuaty M5ATIEving Uil lassasisagn1siaungunsnad naddissadad wellansvene
Tamnunanuazasemvaula wazmallansne
Development of public speaking skills in English, focusing on the study of various types of
speech, audience analysis, speech structures and development, rhetorical devices, techniques in

supporting main points and maintaining interest, as well as delivery techniques.

16016118 msAeansssmnel sy 3 (3-0-6)

INTERCULTURAL COMMUNICATION

ﬁﬂquwﬁmsﬁamiswdwi’wmssm 158 0a15N 1IN ILATOTIUNY WAz
unumvesiaussulaoyaduiiadon mnude uazussingiunsdnuveanguimusssud
vannmane LielildingsanuiuazmanseniniynanisdeansszineTausssy

Study of intercultural coonmunication theories, verbal and nonverbal communication and
the roles of culture, focusing on the values, beliefs and social norms of diverse cultural groups, in order to

gain knowledge and awareness of intercultural coonmunication

16016123 Mwanguiion1sinns 3 (3-0-6)

ENGLISH FOR MANAGEMENT

AnwAndnyl d1uau warlaseadnen1wsIngudImTuNITUINISIANG FIuTINRIU
yinwgyansdmiunsiauanududih daaunsdeanssgninayana Sansminginsyana
LLazﬂigmumuﬁ’Umj:uﬂlﬁwaﬂiﬂwﬂuanqqiﬁ%ﬁwmﬂwma U s3RAMSviRaisaLaynITUIANS
M Msdseen eluussmAkarsTialsTne

Study of vocabulary, expressions and structures of English for management, in
addition to the development of communicative skills for developing leadership, supporting
interpersonal communication, managing human resources, and liaising with stakeholders in
various business contexts such as tourism and hospitality, imports and exports in national and

international business environments

16016124 mmé’ﬂﬂqmﬁamimmm 3 (3-0-6)
ENGLISH FOR MARKETING
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Study of vocabulary, idioms, expressions, and structures and development of
communicative English skills for marketing through a variety of approaches such as tourism
and hospitality marketing, and online marketing through related activities such as marketing

plans, marketing research, marketing campaigns, sales and maintaining customer loyalty

16016128 awidanguiitegsianistu 3 (3-0-6)

ENGLISH FOR AIRLINE BUSINESS

Anwrednyt drwiu suuuunsldaim uasiamninuensldniusnguiile
msdeanslunsufiRnuiugsianisusasmsufiRnuvesgnizedmiunisiamaidusewing
Uspina waznsseusudlasans wu msliuinisniafiuiu nisliuimsglaeansodinazansen
mslvuinmsuedesiu MsUssnia maasuiiendu maasndsuazivggniduseninaiiendy
waznsadasnulugsianisiu

Study of vocabulary, idioms, language functions and development of English
communicative skills required for operations of the airline business and cabin crew operation
for the management of international flights and hospitality services such as ground passenger
services, dealing with arrivals and departures, in-flight services, public announcements, transit

procedures, safety and emergencies during flights, and job application in the airline business

16016129  anwdanguiilegeanvnssunsu3nsems 3 (3-0-6)
ENGLISH FOR FOOD SERVICE INDUSTRY

Anwiddny @iy Ukuumsidnie uagimuinwgnsldaiwsanguiile
M5d0as Lagn1UsENEUITNALITUILgAAMNTIUNTUINTOIMIT WU Msuinslufiuems
MsUSNTIATENRN way N1sTBuLURIINeMS

Study of vocabulary, idioms, language functions and development of English
communicative skills required for working in the food service industry such as restaurant and

beverage services, and writing food reviews

16016130  ,wdangudmIugusenauns 3 (3-0-6)
ENGLISH FOR ENTREPRENEURS
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Study and practice of English usage in entrepreneurs; practice listening to the
news about venture capital and presenting marketing analysis; practice reading case studies;
doing a SWOT analysis (Strengths, Weaknesses, Opportunities, and Threats) and writing

synopses

16016131 AwSanguilontsUszduiig 3 (3-0-6)

ENGLISH FOR PUBLIC RELATIONS

nann1siugiulunisils wa 81w 1Weunwdengudviveuysseduius
Fnsilanzuazdiuin JUnuuUseloaildluauussoduiud nsyadmsunisinsod eans
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Basic principles in listening, speaking, reading, and writing in English for Public
Relations; specific terminology and expressions; sentences used in Public Relations; speech

communication; presentation of the publication project; organizational commmunication

16016133 mwidanguludendiia 3 (3-0-6)

ENGLISH IN DIGITAL MEDIA
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Study of language uses and contents in digital media such as YouTube, Blogs,
social medias, and webpages; development of English skills through creating digital contents
such as YouTube videos, writing Blog content, writing news articles in social medias such as

Twitter and Instagram, and news podcasts

16016138 nsuaifienuandn 3 (3-0-6)
TRANSLATION FOR PROFESSIONAL PURPOSES
Anvuneallanisulatazinuiaenarsusesanange luue1dn Bnuseiiiuuaznsng

uAUNLUa
Study of translation techniques and practice in translating various types of

professional documents, including practice in assessing and editing translated texts

16016141 mswladetuiis 3(3-0-6)
TRANSLATION IN ENTERTAINMENT MEDIA
AnvwellamsudauadiinuUaiundudieriasie o s dnUssduesnsauiunida
Study of translation techniques and practice in translating various types of entertainment

media texts, including practice in assessing and editing translated texts
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GLOBAL ENGLISHES
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Study and analysis of the development of World Englishes in terms of historical

development, sociocultural diversity and linguistic variation, including the use of English as a Lingua Franca

16016168  mwidanguiiioinenmansuazimalulad 3 (3-0-6)
ENGLISH FOR SCIENCE AND TECHNOLOGY

AnwrAdng lassadenenusunmIneamansiazinalulad Wy 917 unau
a3Af kasWauTnvEn1an I Singuied sudaensiniauesazeiuseif satuuseuiu
mameeanswazmalulaglulagiu

Study of vocabulary and language structures used in scientific and
technological contexts such as news, articles, documentaries; development of four English

skills though presentations and discussions of current issues in science and technology

16016180 nsAeansluusunesdnsuIwITA 3 (3-0-6)
INTERNATIONAL WORKPLACE COMMUNICATION
Anwinisdeanssgnitayanauarlunguanu nsdeanseguioandnlussdivuuna
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N15V9U
Study of interpersonal and group/team communication; professional and

international communication; business ethics and etiquettes; global citizenship; and definitions

and qualities of professionalism

16016181 NTUILEUDLUULDTN 3 (3-0-6)

PROFESSIONAL PRESENTATION

Anwnagd nlunisdiaueuuufieon?n a3ussulunisyalui yuwu 3Uuuy
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Study and practice of professional presentations: ethics of public speaking;
various types of presentations and speeches; speech analysis; speech structures and
development; techniques in supporting main points and maintaining interest; language,
delivery and delivery techniques; siving constructive feedback; and using technology in

presentations
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